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Introduction 

Labeling is the display of label in a product. A label contains information about a product on its 

container, packaging, or the product itself. It also has warnings in it. For example, in some 

products, it is written that the products contain traces of nuts and shouldn’t be consumed by a 

person who’s allergic to nuts. The type and extent of information that must be impacted by a 

label are governed by the relevant safety and shipping laws. Labeling is also an important part of 

the brand of the product and the company. It helps the product stand out in the market, and 

identifies it as a part of a particular brand. This is important in the era of high and intense 

competition. Labeling is also used to exaggerate the product. Also, it is used for 

identification. This kind of labeling helps a viewer to differentiate the product from the rest in 

the shelves of the market.  A person can find out about the ingredients of a product. This helps to 

spread awareness among the customers about the item they are consuming and labeling also 

helps to mention ingredients. Eco-labels are a specific type of product labeling that certifies 

the environmental performance of products and services. To be certified with an eco-label, 

the product or service must demonstrate that it can reduce the overall environmental 

impact of its production or use through by fulfilling specific, predefined criteria. In a sense, 

eco-labels are seals of approval that declare that a certified product is more sustainable and 

superior than functionally or competitively similar products. 

Objective: 

Eco-labeling has become a useful tool for governments in encouraging sound environmental 

practices, and for businesses in identifying and establishing markets for their environmentally 

preferable products. Many countries now have some form of eco-labeling in place, while 
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others are considering program development. Commitment to clear objectives has been 

critical to the success of eco-labeling programs around the world. While program officials 

may express them differently, three core objectives are generally established and pursued: 

1. Protecting the environment 

Environmental conservation and protection is generally a primary objective. Through eco-

labeling programs, governments and/or non-governmental program authorities seek to 

influence consumer decisions and encourage the production and consumption of 

environmentally preferable goods and the provision and use of environmentally preferable 

services. In this regard, eco-labeling serves as a market-based instrument intended to bring 

about environmental improvement. Specific environmental objectives may include: 

 Encouraging the efficient management of renewable resources to ensure their 

availability to future generations 

 Promoting the efficient use of non-renewable resources, including fossil fuels 

 Facilitating the reduction, reuse and recycling of industrial, commercial and consumer 

waste 

 Encouraging the protection of ecosystems and species diversity and 

 Encouraging the proper management of chemicals in products 

2. Encouraging environmentally sound innovation and leadership 

Eco-labeling programs, through the awarding and promotion of an eco-label, offer a market 

incentive to environmentally innovative and progressive businesses. By offering products 

that reduce stress on the environment, the businesses can establish or reinforce a market 

niche and positive corporate image among consumers, thereby realizing an advantage. 

Generally, eco-labeling criteria are set to reward only the top environmental performers in a 

product category. Most programs gradually and incrementally raise standards to encourage 

producers and service providers to keep pace with new and emerging performance 

improvement opportunities and market shifts. 

3. Building consumer awareness of environmental issues 

 Eco-labeling programs can also serve to heighten consumer awareness of environmental 

issues and of the implications of their choices. In countries where there is a high degree of 

consumer awareness, a trusted eco-label that provides reliable information on the 

environmental impacts of products in the marketplace may be all that is required to promote 
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the selection of eco-labeled products. In countries where consumers are not as highly 

motivated by environmental concerns, eco-labeling can be used to promote environmentally 

beneficial actions. 

The Impact of Eco Labelling Schemes 

Eco-labels provide self regulation or “soft” regulation, and tend to be less strict than 

certification schemes. Many eco-labeling schemes aim to validate “green” claims, guide 

appropriate purchasing and improve the environmental sustainability of producers. 

Forest and farm producer organizations can contribute to increased food security and rural 

livelihoods through management choices that promote positive social impacts such as 

reducing poverty. Participating in an eco-label scheme can give individual producer 

organizations better access to certain markets and a stronger position when negotiating with 

buyers. The labeling schemes can influence the delivery of social, cultural and 

environmental benefits; their impact depends strongly on the type of certification scheme 

chosen. 

Benefits of Eco labelling 

Product labeling is a tool for promoting markets with specific characteristics. The labels 

provide information about those characteristics that might normally be unobservable or 

difficult to access. 

 Stimulation of innovation as more sustainable products are invented 

 Development of markets that cater to evolving consumer interests 

 Opportunities for education 

 Creation of new value chains by establishing new networks of production 

 Monitoring of environmental claims 

 Influencing consumer behaviour towards more environmentally friendly products 

 Promotion of economic efficiency in response to predefined standards 

 Economic support for sustainability  

 Reallocation of the costs of environmental improvement  

Future of Eco-Labeling 

Eco-labeling is one of the key tools used by policy-makers in many parts of the world to 

encourage more sustainable production and consumption. Eco-labels can play an important 

role in environmental policy. They reward and promote environmentally superior goods and 
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services and offer information on quality and performance with respect to issues such as 

health and energy consumption. Eco-labels fit well into a multi-stakeholder policy 

framework – as promulgated recently by the EU's integrated product policy (IPP) – since the 

development of criteria for labels and the acceptance in the market requires the involvement 

of a wide range of different parties, from government and business, to consumers and 

environmental organizations. 

Conclusion 

Product certification and eco-labelling can be valuable tools for achieving sustainable 

fisheries and healthy aquatic ecosystems. They can complement and strengthen conventional 

regulatory measures to achieve conservation and management outcomes. Eco-labelling of 

food and food products has the potential to create a market incentive to manage fisheries and 

aquaculture farms sustainably. Several benefits can accrue to the world community if this 

potential is realized: 

 There will be environmental improvement in the aquatic ecosystems, reducing 

societal costs of the reduction in global biodiversity. 

 Consumers will benefit as they receive more information concerning the products 

they purchase, are able to choose from more products of varying environmental 

qualities, and are able to make informed choices regarding the purchase of those 

seafood products. Consumers also benefit in the long run by continued availability of 

their favourite seafood products. 

 Producers of eco-labelled seafood benefit from being able to extract that additional 

willingness to pay from consumers that they would not ordinarily be able to do in an 

undifferentiated market. 

 The fisheries industry will benefit as the move from an unsustainable fishery to a 

sustainable fishery preserves production and jobs over the long run. 

 


